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OOH revenue continues to grow
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OOH growth trend 2013-16
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Out of Home revenue has grown by 4.5% YOY
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Out of Home is forecast to grow 3.4% in 2017
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Market share – Display media channels 2016
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Classic vs Digital OOH – share of spend % with forecast
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2016 – the biggest spenders in OOH

£12.9m

Source: Nielsen (Jan-Dec 16)
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2016 – the biggest spending categories in OOH
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